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Task 4: Marketing the Portable Travelling Companion Review – Power Point

Overview:
Scenario: Presentation on how it works, a review and creation of a user a manual –  

all for in class peer presentation by July 6th 2011
The marketing presentation is aimed at selling the portable travelling companion prototype that you have developed in Task 3 to the manager of BGTC. The presentation purpose is to highlight the portable travelling companion functions and emphasise any innovative attributes that will make it a desirable commodity to the clients of the BGTC. 

To this extent the manager is keen to get the views of clients of the company, so invitations have been extended to the regular clients of the company to view the marketing presentation (AIT Stage 3 Class Members). The clients will be evaluating the presentation based on the beliefs, values and ethical positions that they have in relation to the development and use of products used for travel purposes. (Their score will represent 50% of your Task mark.)

How long will you need?

Two weeks to complete this task. 

What you need to do:
The manager and clients of BGTC will be evaluating your marketing presentation so that a comparison can be made with other portable travelling companions. (Peer Evaluation)  

 In your marketing presentation you will need to focus on the following points:

· Highlight the functions of the portable travelling companion

· Create a positive lively presentation – music throughout

· Create an animated logo (use design draft and final design sheet)
· Create animations and transitions that sell!

· Present a power point demonstration of the portable travelling companion

· Create a user manual for the portable travelling companion (in the power point) when creating the user manual ensure that you follow industry-recognised practices, procedures, rules and use appropriate terminology for this type of document
· Evaluation  - for the clients and the manager of BGTC create a specification sheet and any other materials that you think appropriate 
(I have provided peer evaluation sheets – see below)

Outcome 2 (Aspect 3)

(See:   How To make A User manual.doc)

· Identify and explain in detail the hardware you require to produce the portable travelling companion. Justify the use of this hardware in relation to the needs of the users of the product

Outcome 2 (Aspects 1 and 2)

· Identify and justify any software (application and system software) that would be required in order for the portable travelling companion to be used widely.

Outcome 2 (Aspects 1 and 2)

Emphasise any innovative attributes that will make the portable travelling companion desirable in your marketing presentation:

· Explain, in detail, how you created the portable travelling companion taking into account the cultural beliefs, values and ethical position that travellers may have

Outcome 4 (Aspect 1)

· Identify and explain the benefits of using ICT for this type of product and how this relates to the beliefs, values and attitudes of travellers

Outcome 4 (Aspect 2)

· Explain in detail, how, through the use of the portable travelling companion, key stakeholders are affected socially, personally, physically and economically.

(Outcome 4 Aspect 3)

	What needs to be in your presentation for assessment?
	Due dates:

	· Marketing presentation 
	

	· User manual for the Portable Travelling Companion
	

	· Peer/client and manager’s evaluation
	

	In a separate folder
	

	· Specification sheet, notes, drafts, and working designs
	


Logo Design

A logo makes your business look more professional to the consumer, and is an immediate way for customers to identify your business brand. Over time, your logo helps to establish a sense of quality and confidence that people come to expect whenever they see it – it speaks to consumers about what your business stands for.

Here are 10 things you should consider when it comes to designing your logo.

· Avoid logo symbols and use a word, or logotype. If your product is original or is a made up word it will be easier to develop a brand and make it memorable for consumers. 

· Avoid stock photography and images. You want your logo to look unique and may ultimately want to register it as a trademark. It’s best if you use a professional designer. 

· Select a colour or colours which are different from your major competitors. You want your logo to stand out in the marketplace and be different from the logos of your competition. 

· Make sure the typeface you use is legible and easy to read from a distance. You may want to use the logo on everything from business cards to billboards, so make sure it looks good at any size! 

· Research shows that the logo colours most associated with success are red and blue. You may not wish to use these colours, but bear in mind that the colours you chose will impact on how people perceive your business. (Remember the About Colour exercises) 

· Strong, block colour holds the eye better than mixed, or messy colour designs. 

· If no solid colour is available choose two highly contrasting colours, like blue with yellow. Contrast is easy for the human eye to see, and if used correctly can draw focused attention to a particular message or point. 

· Standardise your logo colour on all communications and media. This means everything from your stationery and brochures to your website, uniforms, motor vehicle signage and any advertising or promotional materials. 

· Keep your logo consistent, not changing it every year or two. Logo recognition – much like success - is built over time. People need to see your logo on a consistent basis in order to recognise it. 

Design your logos here -  draft then final with annotations
	Logo Draft idea


	Logo notes

	Logo Final design 

	Final notes descriptions include design elements &  principles used.


Peer Evaluation Sheet 1 of 3 
Peer Evaluation by __________________________________ Score 1 Poor 10 Excellent

Presentations will be allocated a number – mark scores only in that number for that presentation

You do NOT mark your own presentation   Ensure you mark the presentation numbered                                            tally up your score corresponding to the presentation numbered and marked by you.

Hand in this sheet after each day of presentations – Your marks are worth 50% of Total Mark
Sheet 1 of 3 
	Score 1 Poor 10  Excellent
	

	
	
	
	
	
	
	

	Power Point Presentation                       Number
	1
	2
	3
	4
	5
	6
	7
	8

	Marketing Presentation Quality of images   
	
	
	
	
	
	
	
	

	Specification Sheets Information of how it works
	
	
	
	
	
	
	
	

	User Manual – Has details of how to use the Portable Device
	
	
	
	
	
	
	
	

	Description of Windows – what happens when a window opens – Contacts page (sorts alphabetical etc.)
	
	
	
	
	
	
	
	

	Several windows Explained (minimum of four windows)
	
	
	
	
	
	
	
	

	Sample of draft Design 


	
	
	
	
	
	
	
	

	Sample of Graphic conversion of the draft design
	
	
	
	
	
	
	
	

	Sample Evaluation Form used 
	
	
	
	
	
	
	
	

	Creativity of Power Point –Cover page,  Hyperlinked Index, Headers Footers, Good use of Design Elements / Principles
	
	
	
	
	
	
	
	

	Use of Animations, Transitions and Effects
	
	
	
	
	
	
	
	

	Each student will mark a score for 23 presentations 

TOTAL:


	
	
	
	
	
	
	
	


Notes about any presentations:

Peer Evaluation Sheet 2 of 3 

Peer Evaluation by __________________________________ Score 1 Poor 10 Excellent

Your score

	
	
	
	
	
	
	
	
	

	Power Point Presentation                Number
	9
	10
	11
	12
	13
	14
	15
	16

	Marketing Presentation Quality of images   
	
	
	
	
	
	
	
	

	Specification Sheets Information of how it works
	
	
	
	
	
	
	
	

	User Manual – Has details of how to use the Portable Device
	
	
	
	
	
	
	
	

	Description of Windows – what happens when a window opens – Contacts page (sorts alphabetical etc.)
	
	
	
	
	
	
	
	

	Several windows Explained (minimum of four windows)
	
	
	
	
	
	
	
	

	Sample of draft Design 


	
	
	
	
	
	
	
	

	Sample of Graphic conversion of the draft design
	
	
	
	
	
	
	
	

	Sample Evaluation Form used 
	
	
	
	
	
	
	
	

	Creativity of Power Point –Cover page,  Hyperlinked Index, Headers Footers, Good use of Design Elements / Principles
	
	
	
	
	
	
	
	

	Use of Animations, Transitions and Effects
	
	
	
	
	
	
	
	

	Each student will mark a score for 23 presentations 

TOTALS:
	
	
	
	
	
	
	
	


Peer Evaluation Sheet 3 of 3 





Your score

	
	
	
	
	
	
	
	
	

	Power Point Presentation                Number
	17
	18
	19
	20
	21
	22
	23
	24

	Marketing Presentation Quality of images   
	
	
	
	
	
	
	
	

	Specification Sheets Information of how it works
	
	
	
	
	
	
	
	

	User Manual – Has details of how to use the Portable Device
	
	
	
	
	
	
	
	

	Description of Windows – what happens when a window opens – Contacts page (sorts alphabetical etc.)
	
	
	
	
	
	
	
	

	Several windows Explained (minimum of four windows)
	
	
	
	
	
	
	
	

	Sample of draft Design 


	
	
	
	
	
	
	
	

	Sample of Graphic conversion of the draft design
	
	
	
	
	
	
	
	

	Sample Evaluation Form used 
	
	
	
	
	
	
	
	

	Creativity of Power Point –Cover page,  Hyperlinked Index, Headers Footers, Good use of Design Elements / Principles
	
	
	
	
	
	
	
	

	Use of Animations, Transitions and Effects
	
	
	
	
	
	
	
	

	Each student will mark a score for 23 presentations 

TOTAL:
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	Marking Key                 Student name:

Task 4:
Marketing the Portable Travelling Companion – Power Point

Topic

Mark

Your Mark
Marketing Presentation Quality of images   

20

Specification Sheets Information of how it works

10

Logo Designed Animated

10

User Manual – Has details of how to use the Portable Device

10

Description of Windows – what happens when a window opens – Contacts page (sorts alphabetical etc.)
10

Several windows Explained (minimum of four windows)

5

Sample of draft Designs of the portable device 

5

Sample of Graphic conversion of the draft design

5

Sample Evaluation Form used 

5

Creativity of Power Point –Cover page,  Hyperlinked Index, Headers Footers, Good use of Design Elements / Principles
5

Use of Animations, Transitions and Effects

10

Music or Special effects

5

TOTAL

100


	


	Teacher comment:



	Student Comment:




	Outcome 2: Understanding ICT

(Indicators of Level of Achievement)
	Due Date:

	Aspect
	Level 5
	Level 6
	Level 7
	Level 8
	Teacher Comment:

	
	The student understands the relationship between the components of a system and selects hardware, software and recognised techniques, procedures, methods, rules and terminology, and manages the environment used to create and modify ICT solutions efficiently and safely.
	The student selects, justifies a range of more complex hardware, software, procedures, methods, rules and terminology to achieve particular effects and meanings used when creating and modifying ICT solutions to achieve defined standards of quality and safety.
	The student selects, justifies particular hardware, software, and recognised practices, procedures, methods, rules and terminology used to produce complex information solutions to a standard of quality in compliance with industry standards and conventions.
	The student selects, justifies specialised ICT techniques, procedures, methods, rules and terminology used to produce information solutions to meet detailed specifications, negotiated with intended users or clients.
	

	Students:
	This will be evident when students:
	This will be evident when students:
	This will be evident when students:
	This will be evident when students:
	

	understand the ICT-related concepts, standards and terminology required to select and use appropriate computer software and hardware to achieve information solutions;
	· understand ICT-related concepts, standards and terminology in the selection of hardware and software, evaluating the effectiveness of the strategies used by an organisation to manage the storage, communication and disposal of data and information;


	· understand ICT-related concepts, standards and terminology to justify the selection of software, hardware and processes to achieve defined standards of quality;
	· understand ICT-related concepts. standards and terminology to justify the selection of recognised practices, procedures, methods, rules and terminology when managing the storage, communication and disposal of information to produce complex solutions;


	· understand ICT-related concepts, standards and terminology to justify  the selection of specialised ICT techniques, procedures, methods, rules and terminology when negotiating with intended users or clients;
	

	understand the standards and conventions when selecting and using ICT systems to achieve information solutions; and
	· understand that specific standards and conventions are applied to particular information products; and


	· understand that specific standards and conventions affect the use and impact of information products; and


	· understand that the needs of the audience influence the standards and conventions used to create or modify information products and may be affected by cultural values and experiences; and


	· understands that access to information, regulations, standards and conventions impact on the information of communities and environments; and
	

	understand the management, processes, functions, types and relationships between the components of ICT systems required to achieve information solutions.
	· understand recognised techniques and procedures, methods, and rules to operate hardware and software, considering associated limitations.


	· understand a range of more complex procedures, methods and rules to achieve particular effects and meanings.


	· understand industry recognised practices, procedures, methods, rules to produce complex information solutions.


	· understand industry specialised ICT techniques, procedures, methods, rules to meet detailed specifications.
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	Task 4:
Marketing the Portable Travelling Companion
	Student Name:



	Outcome 4: ICT in Society

(Indicators of Level of Achievement)
	Due Date:

	Aspect
	Level 5
	Level 6
	Level 7
	Level 8
	Teacher Comment:

	
	The student recognises that beliefs and values of individuals and communities influence the development and use of appropriate technologies and understands the relationship between the benefits and consequence of using ICT.
	The student understands that the development, design and use of a technology are influenced by the needs of individuals, communities and environments. The student recognises the impacts of these influences and designs solutions which reflect individual, community and environmental acceptance.
	The student understands that the development and production of appropriate technologies is influenced by a combination of needs, availability of resources, ethical position and existing circumstances. The student applies this inter-relationship when developing and using ICT.
	The student understands that social, environmental, ethical, economic and political values underpin the development and application of technology and that decisions based on beliefs and values affect the costs and benefits of technologies. The student applies a cost-benefit analysis when developing and using ICT.
	

	Students:
	This will be evident when students:
	This will be evident when students:
	This will be evident when students:
	This will be evident when students:
	

	understand the cultural beliefs, values, abilities and ethical position that can impact on the use of ICT;
	· consider the abilities, values, cultural beliefs, and ethics of individuals and different communities, and the impact on associated environments, ensuring that ICT solutions and processes comply with legislation and ethical positions in a range of contexts;
	· consider the abilities, values, cultural beliefs, and ethics of individuals and a range communities, and comply with current legislation to ensure ICT solutions and processes are acceptable in a range of familiar and unfamiliar contexts;
	· consider the abilities, values, cultural beliefs, and ethics of key stakeholders, and impact on associated environments by making conscious and ethical decisions about appropriate and lawful use of processes, time, energy and resources;


	· analyse the underlying values of all stakeholders and consider their impact on individuals, families, communities, economies and environments;
	

	understand the benefits and consequences of ICT use in different contexts and how this relates to beliefs, abilities, values and ethical positions; and


	· understand the main benefits and consequences of ICT use in local communities contexts and how these relate to the beliefs, abilities, values and ethics of developers and users in a range of contexts; and
	· understand the major factors relating the beliefs, abilities, values and ethics of developers and users to the benefits and consequences of ICT development and use in familiar and unfamiliar contexts; and
	· understand how the needs, availability of resources and existing circumstances connected with the beliefs, abilities, values and ethics of key stakeholders relate to the benefits and consequences of ICT use within contexts; and
	· understand how a wide range of factors, including political, connected with the beliefs, abilities, values and ethics of all stakeholders relate to the benefits and consequences of ICT use in a wide range of contexts; and
	

	understand the consequences of technological developments on social, personal, cultural, physical, economic and ethical structures and environments.
	· understand the social, personal physical and economic consequences of technological developments individual users and communities in a range of familiar contexts.
	· understand the physical, economic and structural consequences of technological developments within a range of familiar and unfamiliar contexts.
	· understand the social, personal, cultural, physical and economic consequences of technological developments on individuals, industry, communities and environments.
	· understand the social, personal, cultural, physical and economic consequences of technological developments on structures and environments and makes predictions about their future impact..
	



��





The manager of Boarding Gate Travelling Company (BGTC) has asked to see a marketing presentation for the portable travelling companion. The manager has assembled a number of clients (peers) to view the presentation and to evaluate the product that you have developed in Task 3.





Student Comment:





Student Comment:





Teacher Comment:	





Student Comment:





Teacher Comment:
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